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[Background] As food consumption increasingly takes place through digital platforms, such as food delivery apps and social media, consumer perceptions of food are shaped less by direct sensory experience and more by digital representations. [Objective] This study investigates how visual and textual cues in online food content influence perceived tastiness, healthiness, and purchase intention. [Method] Across two studies, a controlled online experiment (N = 312) and a simulated app-based field study (N = 228), we manipulate image resolution and description framing (hedonic vs. utilitarian) to examine their effects on consumer evaluations. [Findings] Results show that high-resolution images enhance perceived tastiness and purchase intention, particularly when paired with hedonic descriptions, but may reduce perceived healthiness. In contrast, utilitarian framing increases health-related perceptions but slightly dampens taste expectations. Furthermore, individual differences play a moderating role: participants with higher digital literacy respond more strongly to visual cues, while those with greater food involvement are more influenced by textual framing. [Contribution]This research contributes to the literature on digital consumer behavior and sensory marketing by highlighting how digital content shapes food perceptions and decision-making in the absence of physical interaction, offering practical insights for marketers and platform designers seeking to optimize food presentation in digital contexts.
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· Objective: Clearly state the core research question or problem.
· Method: Provide a brief overview of research design and data collection approach.
· Major Findings: Summarize the key results.
· Contribution: Explain the theoretical and practical significance, emphasizing why this research matters to marketing.
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